
Unit 7: Fairtrade and Sustainability
(Sek 2: Jahrgangsstufe 12/13, 8./9. Lernjahr, B2/B2+)

Allgemeine Erziehungsziele:
Medien kritisch analysieren;
Lesekompetenz schulen;
Inhalt von Informationen über komplexe Sachverhalte bearbeiten;
Eigene Stellungnahmen formulieren;
Einflussmöglichkeiten erkunden;
Ökologische Bildung;
Probleme der Entwicklungsländer analysieren;
Klimaschutz, Fairtrade und nachhaltige Entwicklung thematisieren

Ziele fremdsprachlicher Bildung:
Karikaturen analysieren;
Interessen verstehen und zuordnen;
Gegenüberstellung von Positionen in rubrics;
Video Analyse und film scripts;
Sprachliche Herausforderungen mit scaffoldings meistern;
Perspektivenwechsel vornehmen und an Diskursen teilnehmen

Inhalte und Themen:
Fairtrade and you;
Why Fairtrade is needed;
Fairtrade and developing countries;
How does Fairtrade work?
Ted Talks on Fairtrade; 
Sustainable development and Corporate Social Responsibility (CSR);
Fairtrade stories and cities;
Quiz;
Fairtrade under criticism

Fertigkeiten, Fähigkeiten, Anbahnung von Kompetenzen:
GeR (Auszüge): 
B2: Kann die Hauptpunkte verstehen, wenn klare Standardsprache verwendet wird und wenn es um vertraute 
Dinge aus Arbeit, Schule, Freizeit usw. geht (Europarat 2001: 35); verfügt über ein hinreichend breites Spektrum 
sprachlicher Mittel, um unvorhersehbare Situationen zu beschreiben, die wichtigsten Aspekte eines Gedankens 
oder eines Problems mit hinreichender Genauigkeit zu erklären und eigene Überlegungen zu kulturellen The-
men ... auszudrücken (111).
B2+: Kann Sachverhalte klar und systematisch beschreiben und darstellen und dabei wichtige Punkte und relevan-
te stützende Details angemessen hervorheben (64); kann etwas systematisch erörtern und dabei entscheidende 
Punkte in angemessener Weise hervorheben und stützende Einzelheiten anführen (65); kann eine klare und sys-
tematisch angelegte Präsentation vortragen und dabei wesentliche Punkte und relevante unterstützende Details 
hervorheben (66); kann seine/ihre Gedanken und Meinungen präzise ausdrücken, überzeugend argumentieren 
und auf komplexe Argumentationen anderer reagieren (81). 
 
Sachfach-Curriculum Po/Wi
Ökologische Nachhaltigkeit; von der Ökologie als „negativem Standortfaktor” zum marktorientierten Umwelt-
management; soziale und ökologische Effekte; 
Aufgaben und Probleme staatlicher Umweltpolitik (exemplarische Untersuchung (z.B. aus dem Bereich der Ag-
rarpolitik), nationale Umweltpolitik und internationale Vereinbarungen (z.B. Klimaschutz/Fairtrade); Transnati-
onale Konzerne, Bedeutung der mittelständischen und kleinen Unternehmen; Faktoren von Unterentwicklung; 
Rolle internationaler Institutionen (z.B. Weltbank, Welthandelskonferenz, NGOs); Konzeptionen und Verein-
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barungen zur Verbesserung der wirtschaftlichen Entwicklung – Entwicklungspolitik; Entwicklungsländer in den 
internationalen Wirtschaftsbeziehungen

Sprachfokus:
content-based word fi elds and structures;
analysing texts;
CLIL discourse fi les in useful words/phrases;
reading and viewing/listening comprehension;
mediation;
interpretation and research;
negotiation of meaning and perspectives

Lehr- und Lernstrategien:
Double circle*; placemat activities*; group puzzles*; caricature analysis*; discourse fi les; word banks*; plenary 
discussions; crib sheets*; think-pair-share*; viewing comprehension; creating posters; quiz*; essay writing

Evaluation: 
formatives Feedback (im Rahmen der Lernaktivitäten mit comparisons, negotiations, explanations of activities 
and procedures, peer editing; plenary discussions, viewing comprehension in rubrics; discourse fi les); summati-
ves Feedback: Ergebnisse von Karikatur-Interpretationen, gapped texts, Ratespiel und summary writing

Übersicht Unit 7: Fairtrade and Sustainability

Unterrichtsstunde 1
Worksheet 1: Fairtrade and you

Unterrichtsstunde 2
Worksheet 2: Why Fairtrade is needed 

Unterrichtsstunde 3
Worksheet 3: Fairtrade and developing countries 

Unterrichtsstunde 4
Worksheet 4: How does Fairtrade work? 

Unterrichtsstunde 5
Worksheet 5: Ted Talks on Fairtrade 

Unterrichtsstunde 6
Worksheet 6: Sustainable development and Corporate Social Responsibility (CSR) 

Unterrichtsstunde 7
Worksheet 7: Fairtrade stories and cities 

Unterrichtsstunde 8
Worksheet 8: Quiz

Unterrichtsstunde 9
Worksheet 9: Fairtrade under criticism 
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Worksheet compass 

phase  activities of
    teachers                         students 

scaffolding

planning;
backward design

issues/
problems to be solved

discussing, analysing, assessment, ne-
gotiation, critical thinking, mediation, 
peer editing

worksheet compass

guiding questions, 
worked examples

advance organizer, study objectives, 
peer-scaffolding, research 

complex task guided research, 
listening comprehen-
sion 

double circle, think-pair-share, pla-
cemat activity, working in groups, 
plenary discussion, evaluation, essay 
writing 

crib sheets*, caricature ana-
lysis*, rubrics, word banks*, 
video interpretation, useful 
phrases, discourse fi les 

worksheet 1 Fairtrade and you task 1: research, describe, discuss
task 2: interpret, assess, discuss 
task 3: discuss, explain, create 

virtual fi eld trip, double 
circle*, think-pair-share*, 
caricature interpretation* 

worksheet 2 Why Fairtrade is 
needed

task 4: fi ll in, discuss task 5: answer, 
mediate

gapped text, answers 

worksheet 3 Fairtrade and develo-
ping countries

task 6: identify, research, compare, 
negotiate, create 
task 7: read, answer, mediate 
task 8: compare, outline, explain

group work, rubrics, 
multiple choice*, group 
puzzle*

worksheet 4 How does Fairtrade 
work?

task 9: mediate, describe 
task 10: fi ll in, outline

email project, gapped text, 
rubrics 

worksheet 5 Ted Talks on Fairtrade task 11: watch, research, discuss 
task 12: complete 
task 13: discuss 

video analysis, research, 
plenary discussion, open 
sentences

worksheet 6 Sustainable develop-
ment and Corporate 
Social Responsibility 
(CSR)

task 14: identify, discuss task 15: outli-
ne, prepare, summarise, mediate 
task 16: compare, mediate, discuss, 
evaluate, explain 
task 17: read, answer, mediate

discourse fi le, rubrics, 
think-pair-share*, prepare 
submission, crib sheet*, 
rubrics 

worksheet 7 Fairtrade stories and 
cities

task 18: explore, watch, describe, ana-
lyse 
task 19: illustrate, answer, outline 
task 20: write script, describe 
task 21: research, prepare, negotiate, 
create

group puzzle*, viewing 
sheets, fi lm script, think-
pair- share*, placemat 
activity*, standard profi le 
sheet, posters 

worksheet 8 Quiz task 22: do quiz quiz answers

worksheet 9 Fairtrade under 
criticism

task 23: interpret, asses, discuss 
task 24: read, juxtapose, evaluate 
task 25: write essay, draft system

caricature interpretation*, 
think-pair-share*, crib 
sheet*, double circle*, dis-
course fi le, essay writing, 
peer editing 
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Worksheets 1 bis 9: Anregungen zum Vorgehen

Fairtrade und nachhaltige Entwicklung sind wichtige Anliegen der politischen und ökologischen Bildung und 
decken einen umfangreichen Themenbereich ab, wenn es um die Beziehungen zwischen Industrienationen und 
wenig entwickelten Ländern geht.
Einleitend können Schüler in ihrem eigenen Umfeld Recherchen anstellen und ihr eigenes Konsumverhalten 
überprüfen, wobei es um Artikel aus nachhaltiger Produktion und fair gehandelten Waren geht (worksheets
1-2). Dass das Fairtrade Projekt besondere Bedeutung für Dritte Welt Länder hat, wird in ausgewählten Län-
derprofi len erarbeitet, genauso wie die Rolle der Welthandelsorganisation (WTO), durchaus in kritischer Ab-
sicht (worksheet 3). Die Funktion und Wirkungsweise von Fairtrade Projekten werden mit weiteren Analysen 
erschlossen, auch die entsprechenden Produkte sind hier Gegenstand der Überlegungen, wobei die eigenen 
Handlungsmöglichkeiten im Sinne von nachhaltigem Konsum und Unterstützung der Produzenten thematisiert 
werden (worksheets 4-5). Eine besondere Rolle spielen Kriterien der nachhaltigen Entwicklung und der sozialen 
Verantwortung von Unternehmen (CSR), die historisch hergeleitet und aktuell diskutiert werden (worksheet 6). 
An Beispielen aus Fairtrade Produktionen, die deren ökonomische und soziale Komponenten verdeutlichen, wird 
gleichzeitig ein Zusammenhang zwischen Produzenten und Konsumenten Ketten hergestellt, der auch den eige-
nen Erfahrungsbereich miteinbezieht – in der Form der Fairtrade Cities (worksheet 7). Die erworbenen Kenntnis-
se und Fertigkeiten werden in einem ausführlichen Quiz überprüft (worksheet 8). Die kritischen Überlegungen 
zu Fairtrade Projekten sind ein wichtiges Korrektiv dieser Unterrichtseinheit, die mit einem argumentativen Essay 
abschließt (worksheet 9).
Im erweiterten sprachlichen Aktionsfeld ist formatives Feedback durchgängig in den worksheets angelegt, 
während summatives Feedback die gewonnenen Erkenntnisse der Schüler in mehreren Stufen (Präsentationen, 
Text- und Filmanalysen und dem Abschluss-Essay) dokumentiert. Alle worksheets sind so konzipiert, dass sie in 
rhythmisierten Stunden (90 Minuten-Einheiten) bearbeitet werden.
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Worksheet 1: Fairtrade and you

Task 1:

Do some research about Fairtrade Towns. In a second step, try to fi nd respective shops or institutions in your own 
neighbourhood. Describe their offers and, in a double circle*, discuss if and what you would buy there.

“Das Siegel für Fairen Handel”

Worldwide, there are approximately 2.000 cities carrying the sign of “Fairtrade“ with the pledge to use Fairtra-
de and local produce.

© TransFair e.V. (Fairtrade Deutschland), www.fairtrade-deutschland.de (last accessed May 2018)

Task 2:

Interpret the caricature and assess its message about shopping for energy saving devices. Use the think-pair-share* 
format to discuss common market lures.

© CartoonStock, www.CartoonStock.com, https://www.cartoonstock.com/cartoonview.asp?catref= cwln2030 (last accessed 
August 2018)
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Scaffolding

Caricature Analysis
Content: topics/issues – market temptations …
Context: description – on a sales booth …
Technique: message – advertising …
Target: effects – revealing trickery on customers …

Caricature Analysis
Content: The caricature refers to …
Context: The image shows two shoppers …
Technique: The device is made attractive …
Target: The image points at the credulity …

Voc.: Leichtgläubigkeit: credulity

Task 3:

Discuss your own shopping routines and if you look out for fair trade labels yourself. Using think-pair-share*, ex-
plain which products you would expect to come under this label by selecting from the given examples. Create a 
check list for fair and sustainable shopping in plenary (mediation required).

Examples of certifi ed products 
(sort between food and non-food products fi rst; some articles might not qualify for fair trade certifi cation!)
restaurant meals – sports equipment – cars – coffee – tea – muesli – chocolate –cotton – honey – fresh fruit and 
vegetables – oil – books – shopping bags – spices –beauty products – cut fl owers – rice – sugar – bus tickets – bikes 

Welche Eigenschaften müssen erstklassige Lebensmittel haben?
Damit ein Produkt qualitativ wertvoll ist, muss es gut, sauber und fair sein. Gut heißt, die geschmackliche 
Qualität und der kulturelle Kontext müssen gegeben sein. Es muss einen Zusammenhang geben zwischen dem 
Lebensmittel und unserer Geschichte, unserer Tradition. Dann besitzt es kulturelle Qualität. Punkt zwei: Das 
Nahrungsmittel muss sauber sein, es darf die Umwelt nicht zerstören. Drittens: Die soziale Gerechtigkeit ist 
wichtig. Das heißt, wir müssen den Bauern einen fairen Preis zahlen. Wenn wir diese drei Bedingungen haben, 
legen wir die Grundlagen für eine bessere Qualität.

Zitat: Carlo Petrini. Interview Pirmin Spiegel, Hauptgeschäftsführer von MISEREOR und Carlo Petrini, Präsident der internatio-
nalen Bewegung Slow Food; © Misereor-Magazin „frings.“ 1-2017, 20 https://www.misereor.de/magazin/ (last accessed 2018) 

Scaffolding

Good quality – tasty – cultural context – foods – environmentally neutral – social justice – conditions – basics
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Check list for fair and sustainable shopping

products requirements

foodproducts

… …

bread …

coffee, tea …

milk …

chocolate …

honey …

fresh fruit and vegeta-
bles

…

oil …

spices …

rice …

sugar …

non-food

cotton …

sports equipment …

shopping bags …

beauty products …

cut fl owers …

bikes …
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Worksheet 2: Why Fairtrade is needed

Task 4:

Fill in the gaps in the text and add key words of the content to your discussion on fairtrade advantages (task 1).

Gapped text:

Support

The aims of the fairtrade campaign are ….. ….. . On the one hand, ……. …….. and better prices for farmers are to 
be promoted. On the other hand, the trade with third world countries suffers from many …….. with the result that 
producers in developing countries do not get fair prices and often can’t …….. on their farms. Also, because most 
products from these countries are either raw materials or less processed …….., the prices depend on fl uctuations on 
the world market and the more they produce the less they gain. This is where fairtrade seeks to change the ….. … 
….. and conditions of exchange. It is important to …….. fair trade because it …….. the lives of many farmers and 
their families. It gives children the …….. to have an …….., to have food, clean water, and …….. to wear. Even though 
the money doesn’t …….. …. to all farmers, it still …….. a great number of people. It also goes towards …….. that 
work to better the lives of these people and …….. developing economies. (BK)

Scaffolding

Word bank
strengthen – organisations – helps – make it – clothes – education – chance –improves – support – terms of trade – 
commodities – survive – imbalances – local produce – double-fold

Task 5:

Answer the following questions (mediation required):

Was läuft schief am Ernährungssystem?
Ich möchte von einer Erfahrung sprechen, die ich in meiner Heimat im Piemont gemacht habe. Ich bestellte 
dort in einer Osteria eine Peperonata, ein typisches Gericht aus der Region. Und ich merkte, es schmeckte nach 
nichts. Ich fragte, warum die Peperoni nach nichts schmecken, und man sagte mir: „Ja, die kommen aus Holland 
und stammen alle aus Hydrokulturen. So sind sie länger haltbar.“ Ich wies sie darauf hin, dass es doch hier die-
se schmackhafte traditionelle Peperonisorte gab. Und der Restaurantbesitzer sagte mir, die werden hier nicht 
mehr angebaut, weil die aus Holland weniger kosten. Und ich fragte, was denn nun stattdessen in den Treib-
häusern im Piemont angebaut werde. Und man erklärte mir: Tulpenzwiebeln. Wir importieren also Peperoni 
aus Holland, bringen sie mit Lastwagen zu uns, verschmutzen die Umwelt, und dann schicken wir unsere Tulpen 
nach Amsterdam, weil bei uns kein Mensch Tulpen kauft. Es gibt so wiederum Kohlendioxid-Ausstoß. Dazu 
kommt: Wir verlieren die genetische Vielfalt unserer Peperoni, generell die biologische Vielfalt. Aber gerade 
diese bedeutet Leben und ist auch für die Landwirtschaft wichtig!

Zitat: Carlo Petrini. Interview Pirmin Spiegel, Hauptgeschäftsführer von MISEREOR und  Carlo  Petrini, Präsident der interna-
tionalen Bewegung Slow Food; © Misereor-Magazin „frings.“ 1-2017, 20 https://www.misereor.de/magazin/ (last accessed 
2018) 
www.slowfood.de (last accessed 2018) 
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Sklavenähnliche Bedingungen
Ich habe 15 Jahre im Nordosten Brasiliens gelebt, im Bundesstaat Maranhão. Dieser war bis in die neunziger 
Jahre eine Reiskammer weit über den eigenen Bundesstaat hinaus. Heute kann dieser Staat seine eigene Bevöl-
kerung nicht mehr ernähren. Ein Grund dafür ist, dass auch hier auf Landkonzentration und exportorientierte 
Landwirtschaft gesetzt wurde, während die Bedürfnisse und Fähigkeiten der Menschen vor Ort nicht ernst ge-
nommen und gefördert worden sind. Brasilien allgemein und der Bundesstaat Maranhão insbesondere haben 
sich von einer exportorientierten Landwirtschaft abhängig gemacht. Die Folgen sind, dass Kleinbauern von 
ihren angestammten Feldern verdrängt werden –von einer internationalen Agrarindustrie, gegen die sie keine 
Chancen haben. Und so wandern die Menschen vom Land in die Städte ab. Dort gibt es aber nur begrenzten 
Wohnraum und begrenzte Arbeitsmöglichkeiten. Drei von vier Brasilianern leben mittlerweile in Städten. Die-
jenigen, die auf dem Land bleiben, arbeiten oft unter sklavenähnlichen Bedingungen für die großen Agrar-
konzerne. Diese unsozialen Bedingungen führen dazu, dass Familien auseinanderbrechen und Gemeinschafts-
strukturen sich aufl ösen - und sie führen dazu, dass die Bauern vor Ort krank werden, weil etwa Pestizide 
versprüht werden. Wir brauchen Investitionen und Kreditmöglichkeiten für eine familiäre und nachhaltige 
Landwirtschaft, in der die Bauern Rechte haben.

Zitat: Carlo Petrini. Interview Pirmin Spiegel, Hauptgeschäftsführer von MISEREOR und  Carlo Petrini, Präsident der inter-
nationalen Bewegung Slow Food; © Misereor-Magazin „frings.“ 1-2017, 20 https://www.misereor.de/magazin/ (last ac-
cessed 2018) 

Questions and answers:

1 What did Carlo Petrini notice when he was eating his meal?
…

2 Why are the peperoni imported from Holland?
…

3 How did the restaurant owner justify the import?
…

4 What is grown in the greenhouses in Piemont?
…

5 What does Petrini describe as an ironical twist?
…

6 What are the consequences of the reversed import-export scheme?
…
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7 What happened to the rice plantations in Maranhão?
…

8 What were the reasons for this development according to Pirmin Spiegel?
…

9 What were the consequences for small-scale farmers?
…

10 Why are these conditions anti-social?
…

11 What would be needed for sustainable farming?
…
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Worksheet 3: Fairtrade and developing countries

Task 6:

From the list of developing countries, identify at least three countries of your choice and do some research on their 
profi les. Compare your results in groups and negotiate your fi ndings in plenary to create posters of the ones chosen.

As a base you may want to use this website: 
http://www.bpb.de/internationales/weltweit/innerstaatliche-konfl ikte/54568/konfl iktportraets (last accessed May 2018)

Developing countries/Third World
Defi nition
Countries suffering from low incomes and insuffi cient industrial and economic activity. The standard of living is 
poor as a result of high unemployment which, in some cases, might also lead to starvation.
Third World: the underdeveloped nations of the world, especially those with widespread poverty. (BK)
List of low income and lower middle-income countries (selection)
Kongo (Democratic Republic)
Äthiopien (Ethiopia)
Nigeria (Nigeria)
Kolumbien (Columbia)
Indien (India)
Kenia (Kenya)

Also compare: https://www.usaid.gov/sites/default/fi les/documents/1876/310maa.pdf (last accessed May 2018)

Task 7:

Read the text and tick the right answers, more than one could be correct (some mediation* required).

WTO The multilateral trading system—past, present and future

The World Trade Organization came into being in 1995. One of the youngest of the international organizations, 
the WTO is the successor to the General Agreement on Tariffs and Trade (GATT) established in the wake of the 
Second World War. So while the WTO is still young, the multilateral trading system that was originally set up un-
der GATT is well over 50 years old. The past 50 years have seen an exceptional growth in world trade. Merchan-
dise exports grew on average by 6% annually. Total trade in 2000 was 22-times the level of 1950. GATT and the 
WTO have helped to create a strong and prosperous trading system contributing to unprecedented growth.The 
system was developed through a series of trade negotiations, or rounds, held under GATT. The fi rst rounds dealt 
mainly with tariff reductions but later negotiations included other areas such as anti-dumping and non-tariff 
measures. The last round — the 1986-94 Uruguay Round — led to the WTO’s creation. The negotiations did not 
end there. Some continued after the end of the Uruguay Round. In February 1997 agreement was reached on 
telecommunications services, with 69 governments agreeing to wide-ranging liberalization measures that went 
beyond those agreed in the Uruguay Round. In the same year 40 governments successfully concluded negoti-
ations for tariff-free trade in information technology products, and 70 members concluded a fi nancial services 
deal covering more than 95% of trade in banking, insurance, securities and fi nancial information.In 2000, new 
talks started on agriculture and services. These have now been incorporated into a broader agenda launched at 
the fourth WTO Ministerial Conference in Doha, Qatar, in November 2001. The work programme, the Doha De-
velopment Agenda (DDA), adds negotiations and other work on non-agricultural tariffs, trade and environment, 
WTO rules such as anti-dumping and subsidies, investment, competition policy, trade facilitation, transparency in 
government procurement, intellectual property, and a range of issues raised by developing countries as diffi cul-
ties they face in implementing the present WTO agreements.

© World Trade Organization, https://www.wto.org/english/thewto_e/whatis_e/inbrief_e/inbr01_e.htm (last accessed May 
2018)
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WTO: Abkürzung für World Trade Organization, deutsch Welthandelsorganisation
Sonderorganisation der UNO zur Gewährleistung eines freien Welthandels, gegründet am 15. 4.1994 auf der Mi-
nisterkonferenz in Marrakesch (Marokko); Sitz: Genf. Die WTO trat am 1.1.1995 in Kraft und löste zum 1.1.1996 
das GATT endgültig ab. 2016 sind 161 Vertragsstaaten und die Europäische Kommission Mitglied der WTO. Mit 
ihrer Gründung wurde eine völkerrechtlich selbstständige Organisation geschaffen, die als dritter  Pfeiler der 
Weltwirtschaftsordnung neben Internationalem Währungsfonds und Weltbank tritt. Die WTO soll die interna-
tionalen Handelsbeziehungen innerhalb verbindlicher Regelungen organisieren und überwachen und bei Han-
delskonfl ikten für eine effektive Streitschlichtung sorgen. Wichtigste Prinzipien für die Gewährleistung eines 
freien Welthandels sind: Reziprozität (Prinzip der Gegenseitigkeit), Liberalisierung (Abbau von Zöllen und nicht 
tarifären Handelshemmnissen), Nichtdiskriminierung (insbesondere Meistbegünstigung). Angestrebt wird, in 
den Mitgliedstaaten den Lebensstandard und die Realeinkommen zu erhöhen, Vollbeschäftigung zu erreichen 
und zu sichern und zu diesem Zweck den Handel auszuweiten und den Protektionismus zu bekämpfen. 

http://www.bpb.de/nachschlagen/lexika/lexikon-der-wirtschaft/21194/wto (last accessed May 2018)

Development and trade
Over three quarters of WTO members are developing or least-developed countries. All WTO agreements con-
tain special provision for them, including longer time periods to implement agreements and commitments, 
measures to increase their trading opportunities and support to help them build the infrastructure for WTO 
work, handle disputes, and implement technical standards. The 2001 Ministerial Conference in Doha set out 
tasks, including negotiations, for a wide range of issues concerning developing countries. Some people call the 
new negotiations the Doha Development Round. Before that, in 1997, a high-level meeting on trade initia-
tives and technical assistance for least-developed countries resulted in an “integrated framework” involving 
six intergovernmental agencies, to help least-developed countries increase their ability to trade, and some 
additional preferential market access agreements. A WTO committee on trade and development, assisted by a 
sub-committee on least-developed countries, looks at developing countries’ special needs. Its responsibility in-
cludes implementation of the agreements, technical cooperation, and the increased participation of developing 
countries in the global trading system. 

© World Trade Organization, https://www.wto.org/english/thewto_e/whatis_e/inbrief_e/inbr04_e.htm (last accessed May 
2018) 

Where countries have faced trade barriers and wanted them lowered, the negotiations have helped to open mar-
kets for trade. But the WTO is not just about opening markets, and in some circumstances its rules support main-
taining trade barriers — for example, to protect consumers or prevent the spread of disease. At its heart are the 
WTO agreements, negotiated and signed by the bulk of the world’s trading nations. These documents provide the 
legal ground rules for international commerce. They are essentially contracts, binding governments to keep their 
trade policies within agreed limits. Although negotiated and signed by governments, the goal is to help producers 
of goods and services, exporters, and importers conduct their business, while allowing governments to meet social 
and environmental objectives.The system’s overriding purpose is to help trade fl ow as freely as possible — so long 
as there are no undesirable side effects — because this is important for economic development and well-being. 
That partly means removing obstacles. It also means ensuring that individuals, companies and governments know 
what the trade rules are around the world, and giving them the confi dence that there will be no sudden changes 
of policy. In other words, the rules have to be ‘transparent’ and predictable.Trade relations often involve confl ic-
ting interests. Agreements, including those painstakingly negotiated in the WTO system, often need interpreting. 
The most harmonious way to settle these differences is through some neutral procedure based on an agreed legal 
foundation. That is the purpose behind the dispute settlement process written into the WTO agreements. 

© World Trade Organization, https://www.wto.org/english/thewto_e/whatis_e/who_we_are_e.htm (last accessed May 
2018)
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Tick off the right answer (more than one could be correct):

1. The past 50 years 
 have seen an exceptional growth in world trade
 have doubled the income of industrial nations
 have worsened the terms of trade for developing countries

2. GATT and the WTO have 
 contributed to unprecedented growth
 failed in creating a strong and prosperous trading system 
 developed a series of trade negotiations, or rounds, held under  GATT

3. Later negotiations
 did not succeed
 included other areas such as anti-dumping and non-tariff measures
 did not help affl icted countries

4. Agreement was reached 
 on telecommunications services with wide-ranging liberalization measures
 on free roaming for mobile phones
 although it was blocked initially

5. Governments successfully concluded negotiations
 about human rights
 without the developing countries
 for tariff-free trade in information technology products

6. Doha Development Agenda (DDA), adds negotiations 
 on non-agricultural tariffs, trade and environment
 on WTO rules such as anti-dumping and subsidies, investment,  competition policy
 but did not cover issues raised by developing countries

7. The goal of WTO agreements is to
 help producers of goods and services, exporters, and importers conduct their business
 intervene in international confl icts
 allow governments to meet social and environmental objectives

8. The system’s overriding purpose is 
 to stop economic warfare
 to help trade fl ow as freely as possible 
 to support economic development and well-being

9. Agreements
 often need interpreting
 can settle differences through some neutral procedure
 are based on give and take 

10. The European Commission
 does not have a vote in the WTO
 is a WTO member
 cannot infl uence tariff negotiations

11. The WTO is supposed to
 mediate international trade confl icts
 raise living standards of its members
 support protectionism
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Task 8:

Compare the confl icting arguments about the relationship between the WTO and developing countries. In a group 
puzzle*, outline and explain some of the concerns described on the Website quoted below.

Confl icting arguments 
1 – The WTO has been criticized by groups …
2 – Essentially, the WTO is a place where …

Website: https://newint.org/books/reference/world-development/case-studies/wto/ (last accessed May 2018) 

Voc.: Doha round: latest trade-negotiation of the WTO starting November 2001 with the objective to lower trade barriers 
around the world facilitating increased global trade 

confl icting arguments concerns

1 – WTO as an organization that provides … undesirable side-effects;
…

2 – WTO is a place where …
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Worksheet 4: How does Fairtrade work?

Task 9:

Your British email partner is interested in how Fairtrade works, because he/she needs this information for a project 
on Brexit and how to stay in Europe. Mediate* the 10 Fairtrade principles (found on (http://www.marburger-welt-
laden.de/fairer-handel/wfto/ , last accessed May 2018) for him/her and describe some initiatives in your neighbour-
hood.

fairtrade principles initiatives in my neighbourhood

1 – chances for …

2 –… Weltladen Fairer Handel

3 –…

4 –…

5 –…

6 –…

7 –… trade union wage agreement

8 – professional development …

9 –… Fairtrade city in …

10 –…
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Task 10:

Fill in the gaps in the text and outline some of the Fairtrade projects and their advantages.

The way that Fairtrade works is by …….. the price of products or produce so that the producers get a fair 
amount of money for their ……... The extra money goes towards covering the cost of production, living, the 
basics of food, …….., clothing, education and medical care. It also goes towards certain projects such as the 
building of health care clinics, schools and housing. To make sure that money is actually used where necessary, 
all importers and retailers are …….. and …….. to ensure that they are paying the fair trade price for products.
Fair trade …….. better trading. It is rooted in people to people connection. Fair trade importers …….. from fair 
trade cooperatives as directly as possible. By doing so, they cut out the middleman and thus spend less money 
where it is not needed and more money where it is needed. This process also ensures long-term and stable re-
lationships between the producers and importers. Another quality of fair trade is that workers are guaranteed 
freedom of association and …….. working conditions. Fair trade also …….. women’s participation in business 
and the leadership of cooperatives. Human rights laws and child labour laws are strictly ……... (BK)

Voc.: retailer: Einzelhändler

Scaffolding

Word bank
enforced – encourages – safe – purchase – promotes – certifi ed – screened – shelter – activities – increasing

Fairtrade projects:

▶ Building of …

▶ …

▶ …

▶ …

▶ …

▶ …

▶ …

▶ …
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Worksheet 5: Ted Talks on Fairtrade 

Watch the fi rst 8 minutes of Michael Gidney’s Ted Talk (Edinburgh 2016) and complete the sentences. Check your 
results in plenary and discuss his message “The pound in your pocket is a secret weapon” (6:44’).

Task 11:

Before watching: do some research about gold mining in Kenya. This website is a good starting point: http://www.
epa.eu/photo-essays/2016/gold-mining-in-kenya (last accessed 2018). Discuss the picture story you’ll fi nd there in 
plenary.

Change is in your pocket: TEDxUniversityofEdinburgh
Michael Gidney is one of Fairtrade Foundation’s CEOs and he talks about the way his campaign turned small 
actions into an effective success story. In his 2016 Edinburgh TED Talk, he raises issues like child labour, exploi-
tation of miners in the Third World, but also points at possibilities of how to improve health care and terms of 
trade and that companies should not only be measured by their profi ts. (BK)

Video: https://www.youtube.com/watch?v=U7fFCaHZvVk&list=PL2MCRRnnHp5OnbOT4MCi0czWRI- qNcipF&sns=em
(last accessed May 2018) 

Voc.: CEO: Chief Executive Offi cer

Task 12:

While watching (twice):
Complete the sentences:

1 The audience is reminded by the TED speaker that they have the … .

2 He describes his visit to Kenya where he met … .

3 His campaign is planning to set up a Fairtrade gold supply chain to … .

4 The miners in Kenya have to … .

5 They work in the beating sun without … .

6 Wherever you look you’ll come across … .

7 Their exploitation is invisible but the gains of the trade … .

8 The miners in Kenya are too poor … .

9 Some problems can be solved by regulations, but they remain … .

10 World-wide, people spend about … .
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11 The problem is that the primary producers do not get … .

12 The speaker regards … as a secret weapon.

13 He claims that a great majority in his audience would not only measure a company … .

Task 13:

After watching: Discuss Michael Gidney’s message “The pound in your pocket is a secret weapon” (6:44’).

Discussion:

………………………
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Worksheet 6: Sustainable development and Corporate Social Responsibility (CSR)

Task 14:

Identify key terms and phrases describing sustainability (marked in bold) and fi nd German equivalents. Discuss, in 
a think-pair-share* format, why sustainable development is important for society and the economy and how it can 
be achieved.

Sustainability
The Oxford Dictionary defi nes sustainable development as the ability to maintain socio-economic development
at a certain rate or level as well as to conserve an ecological balance by avoiding depletion of natural resources. 
A sustainable society is one that ensures a healthy, prosperous life culture and Nation’s capital for future gener-
ations. It is a society, which actively promotes human, environmental and economic well-being, one that works 
to stop human destruction of the environment, natural resources and culture. The fi rst step to seeking balance 
is to allow people basic necessities: food and clean drinking water are fundamental to survive, and without it 
there is no sustainability.
The United Nations (UN) and Non-Governmental Organisations (NGOs) work to supply children with clean drink-
ing water and food, and help teach adults to read and write. Member states of the UN have already signed off 
on Sustainable Development Goals – in conjunction with the Millennium Development Goals – to acknowledge 
new developments in complete sustainability between all aspects of life. There are eight Millennium Develop-
ment Goals, which include eradicating poverty, achieving universal primary education and ensuring environ-
mental sustainability. 
Sustainable development can be achieved, starting with solar and wind energy, crop rotation, effi cient water fi x-
tures, and green space. Solar and wind energy could replace the costs and damages of a non-renewable energy 
grid power system. Sustainability is a prevalent issue facing people globally. It is important to explore its effects in 
a rapidly evolving global landscape, particularly the role of industrial corporations in this context. (BK)

Scaffolding

Discourse fi le

sustainable development German equivalent

socio-economic development Entwicklung bezogen auf Gesellschaft und Wirtschaft

ecological balance ...

depletion ...

NGOs ...

Millennium Development Goals Millenniums-Entwicklungsziele der Vereinten Nationen: 
acht Entwicklungsziele für das Jahr 2015, von einer 
Arbeitsgruppe aus Vertretern der Vereinten Nationen, 
der Weltbank, des IWF und des Entwicklungsausschus-
ses der OECD formuliert und 2000 von den Vereinten 
Nationen verabschiedet

eradicating poverty ...
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universal primary education ...

environmental sustainability ...

crop rotation ...

non-renewable energy grid power system ...

industrial corporations …

sustainable development is to … conserve an ecological balance by …

Task 15:

An international youth conference on “Sustainability – Balancing People, Planet, and Profi t” is about to take place. 
Your school is invited to participate with some delegates and asked to submit a contribution. In groups, outline the 
story of sustainability from a European perspective and prepare the submission (mediation* required) by summariz-
ing the steps towards such a development. Select the most convincing version in plenary.

Gruß aus der Zukunft
Von Kaiser Maximilian II. ist eine hübsche Geschichte überliefert, sie spielt in Italien. Auf einer Reise begegnet 
der Kaiser einem Bauern, der Dattelbäume pfl anzt. Er fi ndet das ungewöhnlich, schließlich hat der Bauer selbst 
gar nichts davon: Junge Dattelbäume tragen erst nach Jahrzehnten Früchte. “Männlein, was machst du?”, fragt 
er verwundert. “Ich thue es”, so antwortet der Bauer, “Gott und denen Nachkömlingen zu gefallen”. Der Kaiser 
ist beeindruckt, er dankt es mit 100 Talern. Ein gutes Werk zum Gefallen der Nachkommen: So einfach ist Nach-
haltigkeit zu Zeiten des Heiligen Römischen Reiches, im 16. Jahrhundert. …
So erobert die Nachhaltigkeit, sustainability, den umweltpolitischen Diskurs. Bezeichnenderweise geschieht das 
in jenen Gesellschaften zuerst, die sich an ein scheinbar grenzenloses Wachstum gerade erst gewöhnt haben. 
1987 tritt in New York erstmals eine UN-Kommission zusammen, die sich mit nichts anderem als der nachhalti-
gen Entwicklung befasst. Unter Vorsitz der einstigen norwegischen Ministerpräsidentin Gro Harlem Brundtland 
formuliert sie einen ebenso einfachen wie triftigen Grundsatz für Nachhaltigkeit. “Nachhaltige Entwicklung”, 
so schreibt die Kommission, “ist eine Entwicklung, die die Bedürfnisse der Gegenwart befriedigt, ohne die Fä-
higkeiten künftiger Generationen zu gefährden, ihre Bedürfnisse zu befriedigen.” …
Es klingt so gut, dass mittlerweile 90 Prozent der Dax-Konzerne eigene Nachhaltigkeitsberichte anfertigen. 
Auch sie wollen “nachhaltig” wachsen, aber zunächst einmal soll das Aktionären und Öffentlichkeit signalisie-
ren, dass sie mit der Ressource Geld sorgsam umgehen. Ob ihr Geschäftsmodell (oder das Wachstumsmodell, 
auf dem dieses Geschäft beruht) an sich nachhaltig ist, steht auf einem anderen Blatt. Für den klimaneutralen 
Druck von Nachhaltigkeitsberichten sorgen fi ndige Druckhäuser, sie kompensieren blütenweißes Papier mit Kli-
maschutzprojekten und neu gepfl anzten Bäumen. Der schöne Schein wird angereichert mit reinem Gewissen. ...
Nachhaltigkeit bedeutet ..., Eingriffe in die Natur auf ein Maß zu begrenzen, das Regeneration erlaubt; sie 
bedeutet, mit Ressourcen nicht nur sparsamer umzugehen, sondern sie auch in Kreisläufen zu denken. Ganz 
gewiss verlangt sie den raschen Verzicht auf ressourcenfressende Technologien, wenn schonende Alternativen 
längst auf dem Markt sind – etwa bei der Erzeugung von Strom. Nachhaltigkeit heißt letztendlich, in vernetzten 
Systemen zu denken und zu handeln, wie auch die Erde an sich ein solches ist. Bei allen Versuchen, den Be-
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The story of sustainability

Task 16:

Compare the texts and write a crib sheet* for each (mediation required). In a double circle*, discuss the concept 
of CSR from a shareholder and a stakeholder perspective. In plenary, evaluate your fi ndings and explain your own 
point of view.

Text 1: Corporate Social Responsibility (CSR)
Der Begriff Corporate Social Responsibility (CSR) [steht] seit Ende der neunziger Jahre im Mittelpunkt der euro-
päischen Debatte ... . Mit diesem Begriff werden sowohl innerbetriebliche Prozesse und Entscheidungen als auch 
die Umweltbezüge von Unternehmen im Hinblick auf ihre gesellschaftlichen Auswirkungen thematisiert: Die 
Einhaltung von Menschenrechten sowie von arbeits- und sozialrechtlichen Regelungen, der schonende Umgang 
mit natürlichen Ressourcen und die Formulierung und Einhaltung ethischer Standards sind typische CSR-Themen. 
Besondere Aufmerksamkeit fi nden dabei wirtschaftliche Nutzenerwägungen, die Formulierung und Operationa-
lisierung von CSR-Kriterien sowie deren Messung und Evaluation. In Deutschland ist die Corporate Social Respon-
sibility-Debatte und -Forschung wirtschaftswissenschaftlich, insbesondere betriebswirtschaftlich, ausgerichtet. In 
der CSR-Perspektive werden unternehmerische Entscheidungen und Prozesse im Hinblick auf ihre gesellschaft-
liche Bedeutung und mögliche Auswirkungen diskutiert und bewertet. Damit eröffnet die CSR-Perspektive weit-
gehende Einblicke in innerbetriebliche Abläufe und ermöglicht deren gesellschaftspolitische Bewertung. http://
www.bpb.de/apuz/29861/gesellschaftliche-verantwortung-von-unternehmen?p=all (last accessed May 2018)

Text 2: The pros and cons of corporate social responsibility
Business corporations have a social responsibility, requiring them to use some of their resources to address needs 
within their communities, as their goal should extend beyond profi t to employees, consumers and others. CSR can 
improve name recognition and boost reputation among consumers, thus positive consumer sentiment can increa-
se sales. Also, government regulation will be reduced if business provides self-disciplined standards meeting socie-
tal welfare. It is better for business to anticipate the impact of their activities than react and rectify them later on. 
On the other hand, corporations expand into poorer countries at the expense of local businesses. Problems to be 
addressed by CSR are: unsafe working conditions, release of debris and toxic waste, abuse of employees by under-
paying and violation of rights, funding media suppression and military activities against workers to retain profi t.
But the principal responsibility of business corporations is up to shareholders to maximize their wealth. Corpo-
rations serve society best by increasing their profi tability. Using assets for charitable purposes puts an illicit tax 
on shareholders as money is used for public purposes. The ultimate goal of corporations is to maximise profi ts, 
not enhance social welfare. A free market cannot solve social problems, this remains the responsibility of go-
vernment and legislation. Managers oriented towards fi nance and operations do not have the social skills for 
making socially oriented decisions. Moreover, business will become less competitive globally. As corporations 
promote effi ciency, CSR will serve as an impediment. Generally, corporations work on the profi t motive, this 
should be accepted as they provide the public with necessary materials and guarantee jobs. (BK)

griff für andere Zwecke zu vereinnahmen: Dies bleibt der Kern und der Charme der Nachhaltigkeit. Noch sind 
viele der antizipierten Wirkungen zu verhindern. Allerdings lassen sich die Ursachen zunehmend nur noch im 
Kollektiv beheben. Lokale Agenda-21-Gruppen, wie sie nach dem Nachhaltigkeitsgipfel in Rio de Janeiro 1992 
überall entstanden, mögen das Bewusstsein geschärft haben, ebenso Einrichtungen wie der Rat für Nachhalti-
ge Entwicklung in Deutschland. Adäquate Antworten aber fi nden sich in den meisten Fragen nur noch global. 

http://www.bpb.de/apuz/188657/schoenen-gruss-aus-der-zukunft?p=all (last accessed 2018)
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Crib sheet

pros CSR cons CSR

business corporations responsible … principal responsibility of business corporations to …

shareholders stakeholders

owners of shares in a company; … consumers, employees, investors, owners, communities; 
… 

perspective: 
interested in … 

perspective:
interesting in long-term … 
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Task 17:

Read the text and answer the following questions (mediation* required):

Übernahme sozialer Verantwortung und Nachhaltigkeit
Lange Zeit hat in der Wirtschaft die Ansicht vorgeherrscht, die Übernahme sozialer Verantwortung koste viel 
Geld und bringe wenig Gewinn. Mittlerweile hat sich das Blatt gewendet. Immer mehr Unternehmen entde-
cken im gesellschaftlichen Engagement die Chancen, moralische und wirtschaftliche Zwecke miteinander zu 
verbinden. Unter der Devise doing well by doing good werden soziale Aktivitäten nicht mehr als lästige Pfl icht 
betrachtet, sondern als ökonomisch sinnvolle Investitionen, die sich in der Wertschöpfung und der Marktka-
pitalisierung von Unternehmen niederschlagen. Nach einer jüngst veröffentlichten Studie des IBM Institute 
for Business Value sehen fast siebzig Prozent der befragten Unternehmen in Corporate-Social-Responsibility 
(CSR)-Initiativen einen Renditefaktor, der in nachhaltigem Wachstum, Wettbewerbsvorteilen und höherer Re-
putation zum Ausdruck kommt. …
Es ist vor allem das Ineinandergreifen von Produktion und Konsumtion auf einem hohen Aufmerksamkeits- und 
Anspruchsniveau der Bevölkerung, das die Unternehmen dazu nötigt, in ihrer Geschäftspraxis stärker als bisher 
soziale und ethische Kriterien zu berücksichtigen. Damit stellt sich die Frage, wie nachhaltig die Moralisierung 
der Marktwirtschaft tatsächlich ist. ...
Vor diesem Hintergrund ist es nicht verwunderlich, dass das gesellschaftliche Engagement von Unternehmen 
auf große Zweifel trifft. Den CSR-Hochglanzbroschüren aus den PR-Abteilungen wird genauso wenig Glauben 
geschenkt wie Reports über “Socially Responsible Investing” oder Bilanzen zum Kultursponsoring. Die “Mis-
sion-Statements” und “Ethics-Guidelines”, mit denen Unternehmen ihre Homepages schmücken, werden von 
einem Großteil der Bevölkerung ebenso wenig ernst genommen wie die öffentliche Präsentation von unterneh-
merischen “Best-Practice”-Erfolgen, die vom Klimaschutz über Mikrokredite bis zur medizinischen Hilfe in Ent-
wicklungsländern reichen. Das Öko- und Bio-Labeling von Produkten oder die Kooperation mit Organisationen 
wie Transparency International werden als notdürftige Kompensationen und moralische Ablenkungsmanöver 
betrachtet, die vorrangig der Imagepfl ege und dem Marketing dienen und entsprechend als “Greenwashing” 
oder neuerdings “Bluewashing” kritisiert werden. ...
Die Glaubwürdigkeit von CSR-Aktivitäten hängt davon ab, wie weit es Unternehmen gelingt, das soziale Enga-
gement in der Organisation zu verankern. Die Verankerung moralischer Überzeugungen in den “Köpfen” der 
Mitarbeiter trägt dazu bei, dass Unternehmen auf dem Markt als authentische Akteure wahrgenommen werden, 
die Ethik-Kodizes ernst nehmen und sie aus wohl bedachten Gründen befolgen. Unternehmen mit einer intakten 
Organisationskultur sind nicht nur weniger anfällig für kriminelle Handlungen und die Missachtung sozial-ethi-
scher Standards. Sie sind auch ökonomisch leistungsfähiger und besitzen ein höheres Ansehen bei Mitarbeitern, 
Arbeitnehmern und Kunden. 

http://www.bpb.de/apuz/31058/wie-moralisch-sind-unternehmen-essay?p=all (last accessed March 2018)

Voc.: gesellschaftlich: societal; Hochglanzborschüren: glossy brochures; Ablenkungsmanöver: red herring; Imagepfl ege: image 
cultivation; verankern: embed; anfällig: prone; missachten: violate; Ansehen: esteem



VII-24Unit 7: Fairtrade and SustainabilityUnit 7: Fairtrade and Sustainability

Questions and answers:

1 What had been a corporate view for a long time? …

2 What has changed? …

3 How do almost 70 % of enterprises view CSR now? …

4 Why do corporations increasingly consider social and ethical criteria? …

5 Can moralizing a market society really lead to sustainability? …

6 What does a majority of the population not take seriously? …

7 Why are so-called best practice examples published by corporations seen as a poor compensation and red  herring? 
…

8 What does the credibility of CSR activities depend upon? …

9 Where are the advantages of corporations acting socially responsible? …
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Worksheet 7: Fairtrade stories and cities

Task 18:

Explore how Fairtrade affects the lives of different stakeholders in the food supply chain on a virtual fi eld trip. 
Watch the fi lms from Kenya (coffee trees) and Panama (banana cooperative). In a group puzzle*, describe what 
happened in the respective communities by fi lling in the two viewing sheets. Analyse the changes and report your 
fi ndings in plenary.

Samuel’s Fairtrade Story
Samuel Maina is a Fairtrade coffee farmer in the Kangema district of Kenya. He shows us around his farm and 
talks about his life. The fi lm demonstrates how Fairtrade impacts on different stakeholders in the coffee supply 
chains, where farm products come from and generally about coffee businesses and working conditions. (BK)

Video: https://schools.fairtrade.org.uk/resource/samuel/ (last accessed May 2018)

Viewing sheet 1
Work on the coffee farm: Samuel has 168 coffee trees. …

Challenges with growing coffee: ...

What does Fair Trade provide? …

Secret behind great coffee: …

The Coobana Fairtrade Banana Plantation Supported by Fairtrade, this banana plantation overcame the United 
Fruit Company’s monopoly of the 1950s, turned into a cooperative and profi ted from Fairtrade Premiums when 
producing some of the 5 billion bananas eaten alone in the UK each year. (BK) 

Video: https://vimeo.com/256597672?from=outro-embed (last accessed May 2018)

Viewing sheet 2
The United Fruit Company in the 1950s:
One company controlled all banana production. …

The big change in 1991: …

Banana Coobana Cooperative: … 

Fairtrade terms: …

Benefi ts of Fairtrade: …

Voc.: United Fruit Company (1899-1970): US American business accused of bribing government offi cials in exchange for 
preferential treatment, exploiting its workers, paying little of taxes – hence the term “banana republic”, now Chiquita Brands 
International (headquarters in Cincinnati, Ohio).
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changes in

Kenya Panama

better deal for coffee prices; … bought the land they were farming …

Task 19:

Illustrate the scheme of Fairtrade Premiums as shown in the video clip from Tanzania. Answer the questions and 
outline the effects in a think-pair-share* format.

Fairtrade Premium
On top of Fairtrade prices, some communities receive a so-called Fairtrade Premium to improve social, economic 
and environmental conditions. The fi lm shows how this money was used to build a school on Kibena Tea Estate 
in Tanzania and introduce dispensaries and water tanks in the village. (BK)

Video: https://www.fairtrade.org.uk/What-is-Fairtrade/What-Fairtrade-does/Fairtrade-Premium (last accessed May 2018)

Questions and answers:

1 - How did the organization in Tanzania use the premium funds? …

2 - What did the lorries allow the farmer to do? …

3 - How are some of the Fairtrade premiums used? …

4 - Why is a dispensary important to the community? …

5 - What did the building of water tanks improve for the farmers? …

6 - How did another tea farmer (Teresa Kurgat) benefi t from the new water supply? …

Voc.: dispensary: Apotheke, Arzneiausgabe; contamination: Verschmutzung; water supply: Wasserversorgung 
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Task 20:

Write a script for a short fi lm introducing your everyday life like Samuel did. First, describe what you would put in a 
fi lm. This can best be done in a group placemat activity*. 

Film script
Introducing everyday life

Community

Daily routines

School and leisure time

Initiatives

Task 21: 

Study these two examples of Fairtrade Cities (Edinburgh and Marburg) and prepare – after your research – some 
relevant data for a generic profi le of a Fairtrade City. In groups, you can organise your materials and negotiate a 
standard profi le sheet to then create posters for your classroom.

Photo: Bernd Klewitz

Fairtrade in Edinburgh is a movement to support improved working conditions, better prices, local products and 
fair terms for famers in developing countries.

http://www.edinburgh.gov.uk/info/20206/sustainable_development_and_fairtrade/939/edinburgh_fairtrade_city (last ac-
cessed May 2018) 
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“Das Siegel für Fairen Handel”

© TransFair e.V. (Fairtrade Deutschland), www.fairtrade-deutschland.de

Marburg pledged for the principles of Fairtrade, including a city plan for participating shops and school pro-
jects. 

https://www.marburg.de/portal/seiten/fairer-handel-900000748-23001.html (last accessed May 2018)

“Das Siegel für Fairen Handel”

© TransFair e.V. (Fairtrade Deutschland), www.fairtrade-deutschland.de

Local campaigns are supported by politicians and educators. To obtain the title of Fairtrade Town, the commu-
nity has to fulfi l fi ve criteria.

https://www.marburg.de/leben-in-marburg/umwelt-klima/fairer-handel/die-kampagne-fairtrade-towns/ (last accessed 
May 2018)

Fairtrade City standard profi le sheet
City/town:

Country:

Population:

Fairtrade consumer organisations:

Local initiatives:

Schools participating:

Political support:

Images:
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Worksheet 8: Quiz 

Task 22:

Fairtrade and Sustainability Quiz

Which of the following products can be fairtrade certifi ed?
e) cars
f) houses
g) clothes
h) travelling catalogues 

What is the most eco-friendly car (as of 2017)?
a) Hyundai Ioniq Electric
b) Honda Civic
c) Porsche
d) Golf

What is grown in Piemont (Italy)?
a) Peperoni
b) Tulip bulbs
c) rice
d) spelt

What is “Slow Food”?
a) Organization supporting sustainable farming
b) the opposite of fast food
c) recommended for babies
d) cooking it takes a long time

What is the percentage of water on the Earth’s surface?
a) 70 %
b) 30 %
c) 85 %
d) 5 %

What does the term “banana republic” mean?
a) an American-owned fashion company (now GAP)
b) a bad name for a corrupt state
c) the most important farm product are bananas
d) refers to a Caribbean country because of the colour of its fl ag

There are Fairtrade organizations in
a) 74 countries
b) 180 countries
c) in Africa only
d) 25 countries

Gold miners in Kenya
a) earn maximum wages
b) work with their bare hands
c) are not allowed to marry
d) get 10 % of their fi nds

Where is the world’s tallest tree located?
a) California
b) Indonesia
c) Brazil
d) Peru
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Child labour
a) is only practiced in developing countries
b) is allowed in the USA
c) is worse in the Third World
a) can be important to support families

Non-renewable energies are
a) coal
b) gas
c) oil
d) hydropower

How long does it take for a recycled newspaper to become a new newspaper?
a) 1 month
b) 2 months
c) a week
d) 3 days

When is Earth Day?
a) April 22nd

b) October 3rd

c) May 1st

d) January 30th

How long does it take for a plastic bag to decay in landfi ll?
a) 2 years
b) 5 years
c) 50 years
d) 500 years

What percentage of drinking water comes in plastic bottles?
a) 25 %
b) 50 %
c) 15 %
d) 40 %

How much of the average household’s waste can be recycled?
a) 84 %
b) 67 %
c) 100 %
d) 45 %

Which country produces the most amount of trash per year?
a) the USA
b) China
c) Kuwait
d) India
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Worksheet 9: Fairtrade under criticism

Task 23:

Interpret this caricature and assess its message about Fairtrade. In a think-pair-share* format, discuss the irony ex-
pressed in this coffee order and guess at a waiter’s reply.

© CartoonStock, www.CartoonStock.com, https://s3.amazonaws.com/lowres.cartoonstock.com/social-issues-coffee-green_
conscience-green_energy-renewable_resources-fairtrade-forn4916_low.jpg (last accessed May 2018)

Scaffolding

Caricature Analysis
Content: topics/issues – Fair trade in a restaurant …
Context: description – Man with exotic coffee order …
Technique: message – complicated conditions …
Target: effects – exaggerated wishes …

Caricature Analysis
Content: The caricature refers to a situation where a man orders coffee …
Context: The exotic coffee order is answered with the waiter’s …
Technique: The complicated conditions under which this coffee is ordered …
Target: The image points at exaggerated wishes …

Voc.: organic coffee: Bio Produkt; renewable resources: erneuerbare Rohstoffe; living wage: existenzsichernder Lohn; green 
energy: Ökostrom

Task 24:

Read what critics have to say about Fairtrade and juxtapose this stance with positive effects of the world-wide ini-
tiative. Work in a double circle* and evaluate results in plenary.
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Critics of Fairtrade
… argue that the problems of regulating fair trade lead to the exploitation of farm workers and in some cases 
falsifi cation when non-certifi ed products are exported as Fairtrade. It has also been said that the World Fair Trade 
Organization (WFTO) misleads customers about its ability to monitor and enforce fair production practices. As the 
Fairtrade Labelling Organization International (FTO) is certifying more products, the diversity of products –ran-
ging from handicrafts to foods – is inevitably increasing, making monitoring more diffi cult. A more severe criticism 
refers to the payment of lower wages on Fairtrade certifi ed markets. Research shows that payments were usually 
higher where there was no Fairtrade certifi cation and working conditions better. There was also evidence of the 
widespread use of child labour on Fairtrade farms. Although social projects in rural areas paid for by Fairtrade 
Premium money included the funding of schools, health clinics and sanitation, not all people had access to these 
facilities. (BK)

Crib sheet

positive effects criticism

committed to better prices;
decent working conditions;
local sustainability; 
fair terms of trade for farmers and workers in the 
developing world;
one of the world’s most trusted ethical schemes;
contributes to the funding of schools, health clinics, 
sanitation and other “social projects” in rural areas;
farmers agree to meet social, labour and environmen-
tal standards

wages in comparable areas with no Fairtrade certifi ca-
tion …

Task 25:

Essay writing: “Fairtrade or Free Trade – what is at stake?”
Write a short essay (about 300 words), drawing on the pros and cons of the afore mentioned issue. In peer-editing*, 
have another student go through your fi rst draft and submit your fi nal version. 

Scaffolding

Tips for essay writing
In the introduction the reader will learn what your essay is about. You can also introduce the issue in question.
The main part will be structured in a sequence of arguments step-by-step. Give details, facts, arguments and 
examples – three to each side, if possible.
In your conclusion you would summarise your main arguments and end with a substantiated opinion.
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Discourse fi le
Introduction

for the great majority of people …

it is sometimes forgotten that …

it is undeniably true that …

a problem that is often debated is that of … 

Main part

a number of key issues arise from …

what it boils down to is …

it should be stressed that …

it may well be that …

it is hard to agree with …

especially in the view of …

I fi nd it impossible to accept that …

what is more is …

it seems to me that …

take the case of …

according to …

we must distinguish carefully between …

a single, but striking example of …

a case in point is … 

Conclusion

nevertheless, it is safe to assume that …

I therefore reject/support …

ultimately, then …

the conclusion I draw is …

in a nutshell, …


